(b) Give the most suitable meanings of the 


following words as they are used in the text APRIL/MAY 2023 
choosing from the list given below: 
: Sai ik CLE40 — ENGLISH - IV 
G) nevertheless P ~i 
(1) never before KS TTA `, 
Time Three hours Maximum : 75 marks 
(2) never \ 
(8) however | SECTION A — (10 x 2 = 20 marks) 
(ii) severe blow Answer ALL questions. 
(Ql) air Ny 
s 7 How much did the narrator want to deposit in “My 
(2) a hard hit Y Financial Career”? 
(8) a fight É SUR, 
oi f 2. What amount did the narrator enter in his cheque 
(iii) sociology in “My Financial Career”? 
(1) study of ecology E q R 5 $ 
3. Who lives in the village in “Stopping by Woods”? 
(2) a study of the nature and 
development of society 4. What sound does the poet hear in “Stopping by 
(8) a study of the history of a nation Woods”? 
(iv) headway 5. What did Della do after reaching home? 
a) siete a ae 6. What did Jim do to get a gift for Della? 
circumstances 
(2) the path of the elders 7. What was the pet name of Natalya in Marriage 


9 
(3) the movement of one’s head Peoveaan 


8. What did Natalya inform Lomov about the 
workmen in Marriage Proposal? 
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10. 


11. 


12. 


O) A 


Fill in the blank with suitable verb form: 


(a) The children as well as their mother 
(is/are) missing. 


Gv) 


large sum of money 
‘(was/were) stolen. 


Fill in the blank with suitable form of the adverb: 


(a) The students performed really w) 
(good/well) 


(b) He is always (Late/lately) for 
work. 


SECTION B — (5 x 5 = 25 marks) 
Answer ALL questions. 


(a) How did Leacock behave inside the bank? 
Or 


(b) Comment on the attitude of the manager of 
the bank in “My Financial Career’. 


(vi) 


(a) Why does the poet prefer to be a primitive 
Pagan rather than a member of civilised 
society in “The World is Too Much With Us”? 


Or 


(b) What, according to the poet, are human 
beings out of tune with in “The World is Too 
Much With Us”? 
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British advertising business 


(1) is one of the branches of media 
planning 


(2) has a close study of roads and 
ways in recent years 


(3) studies closely measuring 
methods of advertisement 


The marketing and 
departments of advertisers 


research 


(1) have employed a number of 
university graduates 


(2) have appointed 50 percent 
middlemen 

(8) have started departments of 
economics, psychology and 
sociology 

The advertising agents act as 

middlemen between 

(1) university students and 


advertisers 
(2) media owners and economists 


(8) those who are interested in 
advertising and those who own 
the media 
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Read the text and complete the following 
sentences choosing one of the options given 
below each sentence: 


@ A properly designed media program 
uses 


(1) television — if the commodity i 
produced on a large scale 


(2) different sources of medi 
according to the type of produ 


Q 


(3) a media which depends on thé? 


impulse 
(ii) The producers advertise lager items 


(1) on television commercial to 
appeal to the people 


(2) in press so that the customer 
may see details leisurely 


(8) to make profit through poster 
advertisement 


Gii) The poster medium and outdoor 
advertisement 


(1) were started in the United 
Kingdom in 1955 


(2) are again becoming popular these 


days 
(8) nowadays depend on commercial 
television 
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Examine the significance and 
appropriateness of the title of the story “The 
Gift of the Magi”. 


Or 


What was Jim’s reaction when he returned 
home in “The Gift of the Magi”? 


How did Chubukov compare his daughter’s 
love to Lomov in Marriage Proposal? 


Or 


Describe the character of Natalya. Stepanova 
in Marriage Proposal. 


Fill in the blanks with suitable form of the 
verb: 


G) Man and woman (is/are) 
complementary to each other. 


Gi) Plenty of mangoes and bananas 
(is/are) available in this 
season. 
Gii) A dictionary and an atlas 
(is/are) missing from the library. 


(iv) The leader as well as his brothers 


(belong/belongs) to the 
same tribe. 


(v) Cats and dogs (does/do) 
not get along. 


Or 


Write a report on the alumni meet in your 
college. 
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16. 


17. 


18. 


19. 


20. 


SECTION C — (8 x 10 = 30 marks) 
Answer any THREE questions. 


What according to Swami Vivekananda is the 
secret of work? 


Bring out Tagore’s vision of India in “Where the 
Mind is Without Fear”. 


Do the names of characters in “Rip Van Winkle” 
carry any symbolic meaning? 


Why does Lomov think Natalya will make 
acceptable wife? 


Read the given passage and answer the questio. \s 
that follow it; 


It has always been clear, of course that a properly 
designed media programme uses press, posters, 
printed leaflets and so in proportions suitable to 
the nature of the product itself. In such a 
programme, television occupies a relatively 
important place if the product is sold in small 
quantities, at a low price to the vast mass of the 
people. It is regarded as the quick acting medium, 
peculiarly suited to ‘impulse purchases’. 


Larger items, such as cars and refrigerators, may 
be more profitably advertised in the press or other 
media which are examined in greater detail and 
more at leisure than television commercials can 
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possibly be. Nevertheless, in most mass 
advertising campaigns, the media are used on 
combination with each other, in proportions which 
tend to be more and more carefully, and even 
scientifically determined. 


It is significant, in this connection, that the poster 
medium and outdoor advertising generally, are 
now staging something of a recovery, after 
sustaining what at first looked the being a severe 


ea wk 3 : i 
Science AM blow at the time of the introduction of commercial 
S“ television into the United Kingdom in 1955. 


3 . \ Media Planning is only one of the branches of the 
B 
sti 


jk 


/ An recent years. The marketing and research 
—~ ‘departments of the advertisers themselves, and of 


ritish advertising business, where more exact 
aethods of measurement and the close study of 
atistical data have made considerable headway 
the agents who act as middleman between 
advertisers and media owners in the case of more 
than 50 percent of British advertising business, 
are constantly expanding. These departments 
have for sometime included a number of 
university graduates. Usually with particular 
qualification in Statistics and the movement of 
university trained men in advertising, the 
business is growing as is the study of advertising 
problems in the universities themselves, 


particularly in the departments of economics, 
psychology and sociology. 


5 3932 


